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Overview
Over the last four years, Peanut 
Productions has produced the Westpac 
Premium Migrant Banking Division’s 
annual Chinese banquet dinner to 
celebrate Lunar New Year. The event 
brings together major divisions from 
the bank including Private Banking, 
Retail & Commercial and Mortgage 
Broking customers as well as prospective 
customers. What started as a Sydney based 
event has over the last few years grown to 
a six city Road Show series of events across 
Australia.

Event Objective
To create an environment for Westpac to 
celebrate the Lunar New Year with its top 
tiered Chinese banking customers and 
prospects.

Our Role
To conceptualise, create, produce and 
manage end-to-end the Westpac Lunar 
New Year banquet dinner in six states 
around Australia. 

One of our key roles was to source new 
and unexpected venues to ensure keeping 
the event fresh and dynamic. As well as 
this we are always challenged to find 
creative and practical ways to manage 
theming for an event series that moves 
rapidly from city to city with usually only 
a day or two between each event, making 
the movement of freight for theming quite 
challenging.

Our Approach
To create six events that ultimately raised 
the bar and elevated the experience from 
previous years. A highly celebratory event 
that strongly communicated the vision 
and values that encapsulate the Westpac 
brand and the strong ties it holds with the 
Chinese community both in Australia and 
across the Asia region.

In 2015 we shifted the event series from 
traditional Chinese venues to premium, 
modern western venues. This shift was 
based on that fact that the event series 
had physically outgrown Chinese venues 
across the country as well as the need to 
keep reinvigorating the event, keeping it 
unique and fresh.

Challenges / Solutions
Key challenges included recreating a 
premium cultural event within a modern, 
western space with a menu that would be 
appreciated by both Western and Chinese 
palates. This involved a great deal of 
collaboration and communication with 
venues and ambassadors from Westpac 
that helped us manage and fine-tune 
cultural expectations. 

Another key challenge was the tight turn 
around of events, requiring theming and 
styling that could be transported with the 
events team from city to city, as there was 
no time for an alternate freight solution. 
With events for up to 500 guests, these 
creative ideas needed to fill large venues 
whilst having the ability to pack down 
easily. Therefore 2015’s theming and 

creative saw each venue styled with multi-
sized flower balls hung from the ceiling 
and accompanied with traditional red rui 
knots and Westpac logos. Large red silk 
banners were also hung around the room 
with key event branding to help fill space 
in an elegant way.

The introduction of a 5mx3m LED video 
wall as backdrop to the stage allowed 
for key video messaging and following 
formal proceedings became an interactive 
video experience. Guests were able to 
photograph themselves in front of the 
video wall with larger-than-life Chinese 
digital landscapes as their backdrop. 
A team was on hand to capture these 
moments and branded photo mementos 
were given to guests throughout the 
evening.

Outcomes
 
‘The best Lunar New Year events yet!’ was 
the feedback received from Westpac’s 
senior management team. 

The culmination of exquisite dining, 
dynamic entertainment and beautifully 
presented venues made for a powerfully, 
positive experience reflected in the 
overwhelming support for the event 
captured in post event surveys. 

Customer engagement continues to grow 
year after year from this event and the 
uptake of new accounts following each 
event ensures the relevance and value in 
the cost for the overall event.
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