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Overview
The CCA Expo 2015 celebrated 100 years 
of the iconic Contour Bottle and saw the 
launch of Coke Life – considered the most 
important cola innovation in a decade.
Key brands were brought to life on a 240m2 
curved screen followed by a series of 
interactive expo activations, experienced 
by over 4,000 staff and customers 
nationally.

Event Objective
To engage staff and key customers with 
Coke Life and other key brands in the CCA 
portfolio in an unexpected way across a 
two-part experience of presentations and 
expo-style activations.

Our Role
To conceptualise, budget, manage and 
produce end-to-end the Coke Life Launch 
& CCA Expo 2015, across five Australian 
states over four weeks.

Our Approach
To transform a traditional venue by 
creating two unique and engaging event 
spaces designed to excite and surprise the 
audience.

With the presentations and formalities a 
key component of the event, we worked 
with a trusted team of suppliers to take an 
unconventional approach; touring a 40m 
wide, curved screen that simultaneously 
displayed a range of varying content and 
strong key messaging on a grand scale.

To enhance the surprise element we 
created a reveal of the expo space, which 
was hidden behind custom printed 6m tall 
draping and then invited guests to move 
freely amongst a series of activations.

Challenges / Solutions
Touring an event of this scale poses 
budget challenges, particularly in 
relation to freight costs. Coming up with 
creative ideas with clever packing and 
transportation solutions was a strong 
consideration from the initial concept 
development and across the entire project. 
Knowing that we had to transform a space 
to deliver a two-part event, each serving a 
very different purpose, the custom draping 
was extremely impactful whilst being easy 
to pack down and transport around the 
country.

Another challenge that presents when 
touring an event of this style is ensuring 
that it works in each venue. With a fairly 
short lead in for an event of this scale, 
venue options were limited in some states 
and we had to completely rework the floor 
plan to fit across two levels in Sydney. 
Subsequently, height restrictions and 
rigging points were a further challenge 
in this particular space but with thorough 
planning and brilliant venue support we 
were able to fit our square peg into a 
round hole with great impact and success.

 Outcomes
 
The finished product created a great 
energy and buzz in each city toward the 
launch of the Coke Life brand and gave 
both customers and staff a powerful 
opportunity to determine their own 
opinion around the taste test between the 
new stevia sweetened Coke against the 
real thing! 

Beyond opinions and taste tests though, 
this was a powerful opportunity realised in 
bringing together team and customers to 
be a part of a great moment – the birth of a 
new member of the family. These moments 
are valued and remembered and count for 
a great deal of loyalty, camaraderie and 
education.

Customers were given a rare opportunity 
to enter the fun world of Coke and its 
subsidiary brands in a dynamic and 
engaging environment. This was an 
opportunity to experience the brands in 
an experiential way similar to how their 
customers are engaged around the country 
by the company. 
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